Curriculum

Spirit of Learning

The curriculum is designed to meet a 4.5 years of
study with a package system of students continuing
on directly from an undergraduate to a graduate
program. The curriculum integrates the two levels of
the program, thus students can finish their Masters
Degree with required length of study. The total credits
needed are as follows:

Students enrolled in this program are those

MM= S1: 144 credits, S2-MM 42 credits, total 186 credits

Program Description
The fast track program Management Science is
created especially to answer the dynamics and
needs for a Degree in Management science
where students are ready and able to compete
in the work place or in creating their own
enterprises.

Competence
Graduates of this program will have the
following qualifications:
1. SE., MM: Bachelor Degree in Management,
and Masters Degree in Management with a
qualification on a Masters of Management
(MM)

This program is designed and developed
under the two program concentrations of
Management, i.e. the undergraduate and the
graduate program created in the academic
year of 2007/2008.
The excellence of this program derives from
a dedication to critical and comprehensive
thinking, integration, and a dynamic working
environment. The program utilizes case-based
learning, which sharpens the hard skill and soft
skill in leadership, communication and team
work of the students.
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2. SE., M.Si: Bachelor Degree in Management,
and Masters Degree in Management with a
qualification of a Masters of Science (MSi).
The quality and competence of the graduates
are based on analytical and problem solving
skills, with decision making abilities that
are appropriate for mid-level managers
(practitioners), or as an academicians,
researchers, and successors or seedlings of
new entrepreneurships.

Msi= S1: 144 credits, S2-MSi 47 credits, total 191 credits

that really want to become MASTERS (have
competence)

in

management

science.

Therefore, the program makes sure that
the academic atmosphere is well-prepared
at an early stage to ensure quality learning.

Methods of delivery
a. Basic: tutorial, simulation, role playing,

The curriculum offers the following concentrations
- Financial Management
- Marketing Management
- Operations Management
- Human Resource Management,
- Entrepreneurship
Each of these concentration offers a competence
based on the needs of students, e.g. in
manufacturing, services, human resources,
corporate, etc

case discussion, presentation, field
study, and opportunity for internship.
b. Advance: internet based-assignment,
online exam, online discussions, etc.

Facilities
• Laboratory
• Online journals
• Various business partners
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Talenta pro patria et humanitate

